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The April 2025 Clarity Omnibus survey was conducted from April 9th-14th* via national online public 
opinion panels. 1,008 respondents were matched to the voter file. The margin of error of this poll is 
+/-1.71% at a 95% confidence interval.

Attention checks were employed in the survey and respondents who failed attention check questions were 
removed from the sample.

Responses are weighted to a national universe of registered voters using factors including age, gender, 
race, education, and geography. Later in 2025 we will begin weighting to a likely voter universe using our 
2026g Turnout Model.

* The survey started fielding on the evening of Wednesday, April 9th after the Trump tariffs were paused.

Methodology

https://www.claritycampaigns.com/what-we-do/modeling
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Political Views and Attitudes

Do you support or oppose each of the following policies?
VA Cuts: Cutting funding and staff at the Department of Veterans Affairs, which provides healthcare services to military 
veterans. -39%
x

Musk/DOGE Taxpayer Info Access: Allowing Elon Musk and DOGE to access taxpayers’ personal information. -34%
x

National Parks Cuts: Cutting staff, hours, and programs at National Parks, the Forest Service, and Historic Landmarks. -30%
x
 

Blocking Appropriations: Blocking spending that Congress has approved for all government grants, including those for 
Medicare, food banks, and loans for farmers. -30%
x

Tariffs on CA and MX: Adding a 25% tariff (import tax) on all goods, including food and gasoline, imported from Mexico and 
Canada. -21%
x

Tariffs on China: Adding a 125% tariff (import tax) on all goods, including clothing and consumer electronics, imported from 
China. -20%

Social Security Cuts: Attempting to cut costs and reduce fraud at the Social Security Administration by cutting staff, closing 
regional offices, and removing phone support options. -15%
x

Musk/DOGE Access: Giving Elon Musk and DOGE, a new agency focused on government efficiency, access to all information 
on government expenditures. -14%

Mass Deportations: Deporting all people residing in the country without legal status, including those who have not been 
accused of any additional crimes. +4%
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Our Partisanship Model predicts likelihood 
that an individual self-identifies as a Democrat. 
Learn more.
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Our Economic Anxiety Model predicts 
likelihood to be facing economic struggles among 
registered voters nationally. Learn more.
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N = 518

Split using “stressful”



National Issues

Combining “unfair” and “stressful”



National Issues

Our Climate Change Priority Model predicts 
attitudes toward climate change for 
registered voters nationally. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


National Issues

Our Fiscal Progressive Model predicts attitudes 
toward raising taxes to balance the budget 
among registered voters nationally. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Choice Support Model predicts likelihood 
that an individual believes abortion should be 
legal. Learn more.
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National Issues



Our Likely College Model predicts likelihood 
to hold a four-year college degree. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Demographics



Demographics

If Protestant N = 263



Demographics

If Atheist/Agnostic N = 272



Our Likely Gun Owner Model predicts 
likelihood to own a gun or live in a gun-owning 
household. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Demographics

Our Likely Retired Model predicts likelihood 
that an individual is retired. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Media Consumption

Our Low Social Media Model predicts 
likelihood that an individual uses less social 
media and is not as reachable. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Media Consumption

Stay tuned! We are revamping our Low TV 
Model into a new suite of Media Consumption 
scores. Send any feedback in the meantime.
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Learn more about our Omnibus survey

contact@claritycampaigns.com


